
Social Media Marketing 
in the Meat Industry



Today's
workshop
Develop the foundations of a
plan, making sure that your
social media activity is
aligned with your overall
marketing strategy to help
you get results.

Objectives &
Channel Selection

Building your social proof

Tripling your engagement

Pro tips

Great content & what to avoid
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+ Helpful tools



Set your goals

What are we hoping to achieve through our
social media activity?

Attracting more customers
Increasing average dollar value of
each transaction
Building loyalty with existing
customers

Dulwich Hill Gourmet Meats, NSW (Instagram)



Are you on
the right

platforms?



As of May 2022, Australia
had 21.45m social media
users.

83.49%

The average users spends
2 hrs a day on social
media.

1/3 of time online



Facebook

Easily the most popular
social media platform in
Australia.

It's the 3rd most visited
site in the world, only
behind Google and
YouTube.

54.7% female / 45.3%
male.

active users in Australia (81.3%).

access Facebook via their smartphone.

hours spent on Facebook each month.

21.55 million

97.6%

17.6 hours 



Instagram

An aspirational platform
- photo first.

People aged 25-34 are
the largest user group.

55.8% female / 44.2%
male.

active users in Australia.

of post interactions are "double taps"

spent each month on Instagram.

13.54 million

97%

8.3 hours



YouTube

Second largest search
engine in the world.

Largest covering across
all age groups.

Long dwell time.

Can improve your SEO
and overall brand
presence.

unique Australian visitors per month.

likelier to watch video content than
reading text.

spent on YouTube per day.

14 million

12x 

19 minutes



TikTok

'Mobile entertainment
app'.

Top 5 categories -
Entertainment, Dance,
Pranks, Fitness & Sports,
Home Reno & DIY.

TikTok users increased
by more than 50% in
Australia during the first
half of 2020.

Australian users over the age of 18.

of global TikTok users are aged 10-19.

spent on TikTok each month - up 40% since
2021.

7.38 million

32% 

23.4 hours



Google My
Business

Your business listing on
Google.  

Can significantly
increase your chances
of getting more organic
reach and visibility.

No profile required to
see companies.

are performed in Aust on Google daily.

of consumers have used GMB profiles to
find contact information.

of actions on GMB are website visits.

250,000 - 300,000 searches

64% 

56%



Do we know where
we need to be?



Reviewing
your social

media
presence



Reviewing your
Social Media

We should review our social
media quarterly 

Sometimes a second set of eyes
can be helpful

Use your worksheet



Great 
social 
media

content



What should I post?

Think about your target audience -
what will they want to know?  

What would be helpful to them?

Sometimes the things that are the
most 'boring' about what we do can
be the most interesting to our
audiences.

Dulwich Hill Gourmet Meats, NSW -  (Instagram)





About Us ideas

Meet the team 
Our history
Our values
Why we are different
Company milestones or awards
Sponsorships/community
involvement





Product ideas

Behind the scenes
Where you can find our
products
Recipes, pairing suggestions
Images of our products being
enjoyed
Graphics of testimonials that we
have received





Helpful ideas

How to cook the product
Serving ideas
Things to look out for when
selecting a cut of meat
How to prepare certain cuts of
meat
How many grams of meat may
be required per person
Answers to FAQs







Relatable ideas

Relatable quotes that are on-
brand and related to what we
do
Funny memes that our target
audience will relate to
Highlighting or acknowledging
key dates through the year
Behind the scenes with our
team





Video Ideas

Talking through the specials of
the week
Explaining how best to prepare
a cut of meat
Giving meal ideas for particular
products
Interviewing team members
Profiling your best customers



Be authentic

Real photos of real people have the
most impact.

Measure & react

Review your insights monthly to see
what posts get traction.

Quality over quantity

Don't force crappy content.  Post less
if you need to make sure you post
quality content.

Pro Tips

Quin's Butchers, Northam WA (Facebook)



Overly repetitious

Posting the same photos and same
posts day in and day out gets boring.

Being scared

Doing nothing would be a real shame!

Stock photos

Photos from your smartphone are
great, and real photos will get better
results.

What to avoid...

Bad stock photo.



Tripling your
comments

through
engagement



Don't set & forget

Once you've put your content out into the world,  

make sure you spend at least 5 minutes a day 

 (maybe morning and evening) monitoring and

engaging on your accounts.

If your audience talks to you by commenting,

talk back!  



Try to turn every comment into 3...



Building 
your 

social 
proof



Building followers



Encourage user
generated content

Encourage it in your posts.

Educate your team to ask for it.

Keep an eye out for it and celebrate it!

Give credit if sharing someone else's photo.



Get more reviews



Helpful 
tools to 

make things
easier



Social media scheduling



https://Publer.io



Graphic creation



https://canva.com



Easy video creation



https://animoto.com/ 



Questions?
www.NFMAgency.com.au


